A NEW LOOK
FOR 2020




REATER REACH WI

Shopper clicks and video views are guaranteed
80% + increase in estimated digital impressions
Now offering two tier structure for digital activation

>XPANDED DIGITAL

Paid Social Ads

Video Ad Integration

Carousel Ads

In-app Ads

Customizations (e.g. Facebook Experiences)

PLUS: Programmatic Display and Native Media Ads

NHANCED CREATIVI /|

Turn static assets into dynamic video
Promote multiple products or varieties in a single ad
Digital house overseeing 100% of design work

TOTAL CAMPAIGN

Ads will pull from devices which achieve greatest traction

Creative versioning to ensure proper delivery across platforms

Brand specific customizations available based upon KPIs

ENHANCEMENTS T

Paid delivery of social videos will guarantee impressions
Social video will be placed beyond stations social pages

Videos will leverage syndicated personalities to drive viewership

Option to choose between display ads OR streaming audio
Additional targeting parameter on email blasts

THE RESULT?
An improved approach focused on increasing
the reach and visibility of your brand
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100% SHARE OF VOICE:
Provides all participating Brands of varying size, product offerings, and
priorities with 100% share of voice across all program touch-points.

LOCAL SHOPPER ENGAGEMENT
Digital media may be targeted by demographic, geography, and even
transactional purchase data.

Brands may also individually select their desired radio markets and tag on-
air spots with a drive to local retailer(s) in each market

CUSTOM MEDIA SCHEDULES
Brands select how many markets, and which markets, are priority

CONTENT CREATION
Content for all required touch-points will be developed/produced for each
participating brand as value-add

CONTROL THE MARKETING MIX:
We recognize that one size does not fit all — each Brand controls the
marketing mix to best suit their desired approach

RETAIL CONNECTION

Afforded benefits allow participating
brands the ability to link and leverage all
touchpoints to drive incremental merch

support and/or account specific
programming with key retailer(s)
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OOPTIMAD

W

Westwood One

easy
home
meals

g .I@l.

h'.'rarE syHorneMedls.corn

Diverse mix of Digital and Social Media offerings powered by Optimad
* Social Media Ads via native & programmatic display units

* Video Advertising - :15 or :30 duration
*  Carousel Ads, Facebook Experiences and In-App ads

Ability to execute all touch points or adjust marketing mix within WWO offering below
*  Email: Two (2) Dedicated emails in select markets

*  On-Air: Recorded brand spot on terrestrial radio
* Social: Two (2) custom video Facebook posts

*  Online Streaming: Companion display ads and recorded brand spot

Influencer Assigned based on geography, lifestyle and/or demographic makeup

* Blog post with option to overlay Influencer micro-sweeps
* Social sharing across influencer and Easy Home Meals social properties

Featured placement / Integration across EasyHomeMeals.com
* Ad placement on EasyHomeMeals.com e Ability to upload branded recipes to EasyHomeMeals.com

* Logo placement on JDM Promotion page *  Brand featured in Twitter Party

*  Custom Facebook post, Tweet & Pin

Consumer Opt-In File From Entrants within the JDM National Sweepstakes
*  File can be used to build Brands consumer database and ongoing CRM efforts
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Each participating brand partner will have the ability to develop their own shopper targeting strategy, including demographic details, geo-specific media
delivery per store list, and shopper’s purchase history across all digital devices.

|
SHOPPER DEVICE TYPE

DEMOGRAPHIC GEOGRAPHY

. Age and Gender Has shopped at (RETAILER) in the . Existing Category Purchasers . Mobile

*  Household Income last 30 days (Device ID) *  Searching top competitive brands . |n-App

- Digitally Savvy Shopper *  Lives within a 10-mile radius of a Behavioral Trends of the Shopper  «  Tablet
(RETAILER) Store for the Product/Brand

_ . Connected TV
. By store list for each brand
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DIGITAL & SOCIAL PACKAGE

Converge digital strategies with retail activation to ensure top of
mind awareness for your Brand when the decision-making process
begins ...

online, long before consumers ever reach the store or point of
purchase.

POWERED BY

GOPTIMAD




POWERED BY

BASE PACKAGE OPTIMAD

A NEW PARTNER FOR 2020, OPTIMAD’S DIGITAL PLATFORM WILL OFFER BRANDS A MORE DIVERSE MIX OF DIGITAL TOUCH POINTS, GREATER
CUSTOMIZATION & FLEXIBILITY OF PLAN PLUS ENHANCED CREATIVE DEVELOPMENT & DESIGN OF AD UNITS.

OPTIMAD TIER 1 TIER 2
Targeted Shopper Clicks to

RETAILER.com or online 6,500+ 9,962+
destination for the BRAND

Targeted Video Views 15,000+ 30,833+

Total Guaranteed Shopper 21,500+ 40,795+
Engagements *

Estimated Impressions ‘ 3 MM ‘ 5 MM

Brands have the option of shifting all impressions to Targeted Shopper Clicks if desired
Further customization is available, TBD following Brand review of KPIs

Guaranteed results
Clicks can go to any online destination of the brand’s choosing

centra



POWERED BY

DIGITAL SOLUTIONS O orTimap

PROGRAMMATIC & NATIVE MEDIA
SOCIAL MEDIA AD UNITS

Entertainment

NBC orders pilot based on
SONOS ‘The Bone Collector’ novels
Brilliant sound
made easy

L
-

Keep Calm and Make Coffee

mol < @ NEW! ‘
Make your home a coffeehouse with three new - OBk Pt g svse san i SRR : . B e
COFFEE-MATE® dessert flavors at Walmart. Tr ;
Cookies & Cream, Toasted Marshmallow Mo:h:, or DRIVE CLICKS VIA SOCIAL MEDIA '
Coconut Caramel Latte, y o
Inspire shoppers to purchase your Brand by j%’{., 1
reaching them in their preferred social = - S
media channels, delivering maximum brand .
awareness & traffic with target audiences DISPLAY ADS AND NATIVE ADS

B The other two. Dl
across Instagram & Facebook. Display ad placements of various sizes

across relevant publisher and network

Shlnllr;Flal.lor;& Recipes Shap Mow . . . . . . partners'
Available Now With real-time optimization against
P I ) actions, the JDM program will High CTR contextually relevant native

ad placements. Sample sites:
Epicurious, Food Network, Martha
Stewart, People

deliver guaranteed clicks to
participating brands.

i Like ([J Comment &% Share

- ] i) ) —
Ability to leverage offer video, influencer
\ or animated content within social ads
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POWERED BY

DIGITAL SOLUTIONS (JorTimap

VIDEO AD INTEGRATION ACROSS DIGITAL BUY

RJOHN

L_Sixen s ]

Sample video units created from static imagery. Click on each box to play videos.

Can be :15 or :30 in length, can add backing music if desired.

TURN STATIC ASSETS INTO DYNAMIC
VIDEO UNITS

1/3 of ALL online activity is spent
watching video

92% of mobile video viewers share
videos with others

Marketers who use video grow revenue
49% faster than non-video users

64% of consumers make a purchase after
watching branded social videos

81% of people have been convinced to
buy a product or service by watching
a brand’s video
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https://nfraweb.org/wp-content/uploads/2019/06/GLAD-SnapPin-1.mp4
https://nfraweb.org/wp-content/uploads/2019/06/FARMERJOHN-DinerMov_2.mp4
https://nfraweb.org/wp-content/uploads/2019/06/UYS-Backyard.mp4

s=s POWERED BY

DIGITAL SOLUTIONS (JorTimMap

CAROUSEL ADS

—* The Lean Mean Fan

f; Sponsored - @ Dri & ed ti
Dannon® Qikas® Triple Zero has 15g of protein per serving and is the flve awa renes.s € L_Jca |qn amonsg
Official Yogurt of the NFL. Available at Walmart. your target audience via social carousel
ads highlighting different product

images and flavor options.

Select lifestyle imagery, influencer
content or product benefitimages to
communicate why shoppers love your

brand.

With Carousel ads we can highlight
each SKU individually & link each to
your retailer’s product detail page

Vanilla Strawberry Mixed Berry . 5
ey T Shop Now showcasing the brand’s product

Buy Now - Walmart.com Buy Mow - Walmart.com Buy Mow - Walmart.com

o) Like () Comment &> Share

assortment.
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POWERED BY

DIGITAL SOLUTIONS (Jortimap

IN-APP ADS

The Best Beauty Looks From the 2019
Golden Globes After-Parting

g_li_SL&,E Q

/f/" SET

.=.;-:-;H:1 The
mier Read

b S e ’
=\ EXPLORE THE
v PLANT-BASED

11

RELEVANT CONTENT. MOBILE OPTIMIZED.

Advertise within popular mobile apps,
reaching your target audience with
compelling messages on their favorite
publisher apps.

Execute dynamic & native ads within top
apps reaching relevant audiencesin a
mobile optimized channel.
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sns POWERED BY

DIGITAL SOLUTIONS (JorTimap

BRAND SPECIFIC CUSTOMIZATIONS

facebook Q &
@ Snack Better
S svonsored (demo) - @

Do you have one thing missing from your adventures?

Try Sahale Snacks® at your local Walmart store, Order
Online, or Pickup curbside today!

< Q, Search

Live Free with Flonase
ias) 3
red - &

Smell the Roses this Spring! Get 24 hours of allergy
relief in a single spray of Flonase.

FLONASE® ALLERGY RELIEF

OUTPERFORMS THE #1 NON-DROWSY ALLERGY PILL

Live Free this Spring

P—\_ Ethan Adams is with Bethany Adams.
1 e

B @@ ©® =

[fL) Like [:] Comment r,f> Share

Sample ad units. Click on each to play videos.

* Additional fees would apply to Add To Online Grocery Cart

"
~ i Fo

Mobile-optimized ads that
capture the complete attention of
your audience.

< Q. Search

iy Save Big on Spring Cleaning pran ci&, Clear Eyes for Every Occasion
[ Jovsainbinh gl Serctrenk

Seeing is Believing this Spring. Add Clear Eyes to
your Beauty Essentials this Allergy Season.

Get $3 cash back when you buy any combination of 3
Finish, Lysol, or Air Wick products with the Ibotta app

BUY 3,
SAVE $3.00

TogaY 5 Consumers can watch engaging
/ g videos and photos, swipe through
carousels, tilt to pan, and explore
lifestyle images with tagged
products—
allin a single ad.

Save Big on Finish, Lysol, & Air Wick products...

et

T i
S ' 4
| 3 or [
S o et
& “iﬂ- BN B
> Share

() Comment £

AVERAGE 12.5 SECOND VIEW TIMES
AND CTRs 2-3x HIGHER THAN
INDUSTRY

centra
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WESTWOOD ONE MEDIA PACKAGE

A multi-media platform that delivers surround-sound
Brand messaging whether consumers are tuned-in on-air
or online—

driving traffic in-store and down the dairy aisle of your
priority, local retailers

NN

Westwood One




A trusted partner since 2016, Westwood One Media (WWO) will provide brands with an enhanced program while
maintaining the ability to fully customize individual brand campaigns.

TERRESTRIAL Custom :15 second spot (approx 270 spots*) 2,600,000
RADIO = 3- Week drive-time flights Impressions
((At) Ability to run in up to 16 Top DMA Markets

DIGITAL = Choice of display ads or streaming audio 412,500
= Streams across station websites and mobile platforms Impressions
= 4- Week flight

= Custom email across 2 markets 50,000
= 100% Share-of-Voice Impressions
= Dairy Food category purchase data added to targeting parameters

SOCIAL = Custom video across 2 markets 50,000
= Feature syndicated talent with broad following & on-air presence Impressions
= Expanded reach and guaranteed impressions via paid FB post
3.1+MM

**Total Approximate
Impressions per brand

centra
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MARKET SELEC ll

To optimize media schedules, Brands will be able to select UP TO sixteen (16) DMAs
as part of their media plan

Base plan will deliver approximately 270 :15sec spots and guarantee 2.6M+ on-air
impressions to ensure greater frequency and overall reach per market

Brands will maintain ability to customize by market with drive to local retailer(s) and
shift to :30’s if preferred based on Brand objectives

If Westwood One does not have an owned and operated station in desired market,
they will backfill at no additional cost

Westwood will handle all copy, creative and production of audio spots, email, and EEEREEEEEN T
local personality social videos

centra
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ELEVATING THE PARTNERSHIP, \Y

Westwood One

DIGITAL CUSTOMIZATION

TLLLL
300pm
ONAR  WINFREESATI PODCASTS  FEATURES EVENTS  caes A

Brands will be able to choose whether they prefer a combination of ‘
streaming and display, display only or streaming only W O LAk

: SAN FRANCISCO :
Note: 49ERS

: : e . : : IN BONE CRUSHING STERED
Pending number of markets and size of markets, individual Brands which select just = v
streaming audio may require to either:

A Qs MNDOLMB

mbglm Mnbgll‘n

You Could Win A Manscaped Perfect Package
201
WHAI'S NEW

‘ Watch The Wiho Debut A New Song And Jam b bl
Offset with some display to reach impressions delivery =8 ; m jli R o e
Extend campaign beyond 4-week window ey

You Could Win Tickets To The NHRA Sonoma

e ORES 4 The dip that starts with real milk and cream.
Yeluva GOSS:

Joi
TODAY!

N
Y!

USTENUVE @AEA £ » v

The dip that starts with
real milk and cream.

Withthe
dip that
starts with

and cream.

ich Onion s

}{Eluvaa sz.
Sweet Deals v}

Ger. m‘! d

---------------- Squarespace .
SCORE FRONT ROW TICKETS, MEET & GREETS, & website °
PRESALES, BACKSTAGE PASSES AND MORE! Builder

Al [ODAY

€) WHAT SHOULD NASH PLAY?

centra
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ELEVATING THE PARTNERSHIP, WY

twood One

GUARANTEED IMPRESSIONS ON SOCIAL VIDEO

As value add to participating brands, WWO will guarantee the
impressions delivered on social videos through paid placement

Videos will live on local stations Facebook channel as well as on
Facebook feed of A18+ in target markets

Whenever able, WWO will also leverage personalities on syndicated
shows to ensure high quality content with more consumer eyeballs
and engagement

centra
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Try Oui™ by Yoplait® today

LIST BUYING AND ADDED TAI

Say O
Westwood One will target A18-54 PLUS consumers who have (or are to French
likely to buy) dairy food in the past 6-12 months | o

'styeyogu K

Added target parameter will drive greater consumer engagement with
email outreach in target markets

T

| Lovg A

List purchase will extend reach beyond opt-in listening audience in
each market

Subtly sweet, fresh taste

olait French style yogurt uses only simple. non-GMO ingredients — poured and |
ags pot. Made with whole milk and real fruit this uniguely thick and creamy yogu

atly sweet, fresh taste. Available in sixteen delicious flavors, Oui is a moment o
delight in every bite.

rLemonade
i on @l SIX savors of 01
Get SIpPIF

Shop Now

Whether

it i
Borden® Chge, S stacking 5

g
S€ has 2 wige

es in six flav
s favorite Lemonade coms
summer
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Link and leverage mix of supporting tactics—including influencer marketing, twitter party, consumer
promotion and integration across relevant content platform—
to amplify your Brand message throughout the month of June

L
o 2‘ - &
"> INELUENCER 0 (O

2, MARKETING
P oo Vai®

N, Al




Expert influencer assigned to each
brand to create custom content

V" Ability to target
V" Editorial content & Social posts
v Option to overlay micro-sweeps

Estimated 500K to 750K
Impressions per Brand

easy

home
meals

Featured placement / integration
across website and social channels

Ad & logo placements
Social Posts
Recipe database

RN NIN

Twitter Party

74MM+ Total Easy Home
Meals Program Impressions

TIRE S |

dairy|

40000
| SUEEPSTAS

enfer ai EasyHomeMeals.com

National Consumer Promotion
executed throughout June

v" Opt-In File
v Access to Sweepstakes logo and
link to cross-promote

Estimated 10K+
Unique Opt-ins

centra

360




Each brand will be assigned a Social Influencer to develop editorial posts, compelling images,
custom recipes and content which will be shared across blogs & social channels throughout

JUNE DAIRY MONTH

Influencers blended each brand into their personal stories/recipes
to create an authentic message

* Content posted across Blogs, Instagram, Facebook, Pinterest,
Twitter, etc.

s wwwwwwy

* Geo-targeted to specific audience/DMA by brand

* Engagement was incentivized through hosted giveaways with their\.-
audience via “Micro-Sweeps” \

#ad Morniny

hill
Sweet & savo
celebrate #,

dawns.co/b,
#IDM2019

e sy lemoraiis mang i 3¢

98 were made for bagels

v Cream Cheese| lZset ::;d
Ty bagel board ideas to
uneDairyMonth here:
agelboard #ltMustEeThePhllly
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https://www.facebook.com/RockinMamaBlog/posts/10156614435728090
https://www.facebook.com/MommysBlockParty/photos/a.301937563183583/2458090790901572/?type=3&theater
https://www.pinterest.com/pin/14144186317429822/
http://www.ourminifamily.com/2019/06/strawberry-lemonade-margaritas.html
https://www.facebook.com/asweetpotatopie/posts/2288520674534410
https://thecardswedrew.com/the-best-green-smoothie-recipe/
https://twitter.com/dawnchats/status/1140734133506850816
https://www.instagram.com/p/ByXvox6n1kc/

Influencers will host a “Micro-Sweeps” giveaway to engage audience and incentivize sharing

* Brands have option to provide Influencers with FREE
Product/Product Coupons(s) to use as prizes

* Consumers will be incentivized by sharing #Hashtags, Links, etc. via
Twitter, Pinterest and Instagram

Win it:
Three winners will each win Hood® Cottage Cheese
coupon prize packs each worth up to $49.50 each!

* Winner selection and prize fulfillment is handled by influencer

Hood Cottage Cheese

prize pack
’\/MVI/'\_/

ROCKIN MAMA

__ Andthe winners are. e

© AmF

e JaqueR.

‘ Stephanie L.

Do you run giveaways, 1007
1ry Rafflecopter! If's free.

“Tame

ITs
OVER!

Dairy-Free Strawberries and Cream Biscuits - Giveaway

3 Planet Oat prize Win It! THREE of you will win a Planet Oat prize pack (ARV $49.92) which includes 8 Planet Oat coupons and 1
packs (ARV $49.92) Planet Oat tote bag. To enter, simply complete the Rafflecopter form and leave me a comment with the

variety of Planet Oat Oatmilk you would like to try! Comments will close on July 1,2019 at 11:59 pm PST.

centra
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https://rockinmama.net/dairy-free-strawberries-and-cream-biscuits/

EASY HOME MEALS INTEGRATION e

Logo placement on JDM Promotion Page . Mention in #luneDairyMonth Twitter Party
Featured in Easy Home Meals Newsletter

®Recpes  Tps  Giveawaus FamiyFon  Blog < Social v

© Fromotions / June Dy

- / easy
dairy
s month Reclp deos, tip from Easy Home Meals

June Dairy Month

ol Mo
‘Resourcelul Mot
Fuier Party -

e st
juneDaEy T o ST 2
owy o M7 eyt 6 £ Ly e 1
ey Morth o0 DO DT e s
it
phosie
e ey S
=)
aw»

o M &gy e wow
(YA
/1

o @ g €D

Chobani ® owl

PHILDELPHIA

Custom posts and shared content
across social channels

feam, Easy Home Meals @EasyHomeleals - Jun 24 v
DOME ) New @SargentoCheese Sunrise Balanced Breaks® help you start your day on

track with delicious combinations of #cheese, dried fruit and other morning
ingredients. With 7 grams of #protein, they're the ideal #snack for prefpost

workout fuell bitly/2Las0Al #snacks

. Easy Home Meals ¢
(e You can enjoy 3 fan
Blend up @ourmin

don't forget the saf

Summertime Fluff
Recipe

Easy Home Meal's Recipes, Tips & More

*Or boosted FB post for participating retailers

- = centra
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OVERALL CAMPAIGN REACH

OPTIMAD

W

Westwood One

tS' f inf

€

ikt

home
meals

TIER 1 TIER 2
Mix of digital and video platforms 3MM SMM
# d at (i | | Guaranteed 21.5k+ Guaranteed 40.7K+
orrered at various levels Engagements Engagements
Ability to adjust marketing mix
. + . +
within WWO offering 3.1MM 3.1MM
Custom branded content via
Influencer campaign 750K 750K
Featured placement / Integration 2AMM+ 2AMM+
across EasyHomeMeals.com
Consumer Opt-In File of 10K+ 10K+

Sweepstakes Entrants

TOTAL ESTIMATED IMPRESSIONS

PER BRAND

82.8 MM+

TOTAL ESTIMATED JDM IMPRESSIONS: 184+MM




Below is a conservative estimate to illustrate the cost of program to execute outside the co-operative and the efficiencies

co-operative programming affords

Agency oversight and account management
—Overall campaign planning & development
—Daily campaign management over all program touch points December — June

All creative development and production
—All copywriting including script development, email blast & social copy —All display ads and required versioning
—Voice over talent and radio spot production —Converting static assets into dynamic video ads
—Email creative design and deployment —Social media video concept and production

Sweepstakes administration, management and fulfillment
— Includes microsite development and hosting
— Administration, management and fulfillment

Sweepstakes Prizing

OptimAd Digital Media Evaluation
—Paid social, video, programmatic display, native media, in-app ads —Social media amplification with DJ personalities
—Media planning, buying and real-time campaign optimization —Value add impressions to drive overall promotion
—Program customization individualized by Brand /JDM messaging

Westwood One Media Evaluation
—Media planning and buying
—Multi-media integration across on-air, online, streaming, display and email

Dedicated Brand Blogger
—Includes branded blog post, social shares & optional Micro sweeps

Easy Home Meals Promotion
—Featured placement on website, Twitter party, social media integration

$13,000.00

$25,000.00

$9,500.00

$10,000.00

$30,000.00

$23,000.00

$3,500.00

$3,000.00

TOTAL PROGRAM SPEND
YOUR SPEND
YOUR SAVINGS

$117,000.00

$36,900.00

$80,100.00




MARK BIGGIN
SVP MARKETING

CENTRA 360
1400 OLD COUNTRY RD.
SUITE 306
WESTBURY NY 11590

516-997-3147 X20
MBIGGIN@CENTRA360.COM
www.centra360.com

These concepts are submitted as a confidential presentation.
© 2019. All rights are hereby expressly reserved and remain the exclusive intellectual property
of Centra Marketing & Communications LLC d/b/a Centra360
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