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Real Food. /ﬁwv PR Campaign Campaign Obiectives

 Bring the industry together to
promote frozen foods year-
round and drive an increase

New and Engaging Ways to Reach Consumers i eerverssien and seshive

sentiment about the category.

Real ingredients. Chef-inspired recipes. Fresh flavors. Wholesome meal ideas. . Position frozen foods as

Portions and pack&_aging t.hat don’t leave anything to waste. The freezer aisle progressive, innovative and
Is pretty cool. It’s filled with real food. Frozen. To meet your real life needs. meeting the changing needs and
lifestyles of today’s consumer.
Messaging Pillars - Generate greater share of voice
e — in traditional and social media.
e Real GRS e J /) « Elevate activations during key
. R = A e SO ; moments in time (including NFRA
L Exp'Ol’atlon s T . TR o SN R S promotions) to showcase core
e Flavorful S (RSN o S tenets of the frozen messaging
' L NP S, 4 s platform.

e Value

* Align, engage, leverage and
amplify NFRA member brands.
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To meet your real life needs.

M'E‘SSAGING PILLARS

; reflectlve of cullnary traditions from around the world
_ foqd waste and manage consumers’ food budgets.

LEXIBLE EATING * SNACKING * CASUAL MEAL
" SMALL BITE * SMALL PLATE * TAPAS NFRA
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PR Inftiatives Storytellers Social Media Partnerships
Share Messages Connect & Engage with Expand Content Reach §~

Key campaign element - Expand and diversify Consumer S Increasing campaign footprint - by

partnering with media professionals
like Chef Jamie Gwen, Dishworks and
PR Newswire, we reinforce frozen
benefits and messaging.

our Cool Food Panel of bloggers and food
influencers to fuel positive conversation and
drive inspiration with frozen-based meal
solutions that meet consumers’ lifestyles. The
influencers also support promotion activations
and focus on PR campaign sponsoring brands.
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Central to campaign efforts - The Easy Home Meals
website and social media platforms have attracted a
loyal consumer base. We engage and grow communities
and connect with audiences to share quality lifestyle
content using search engine marketing, promoted posts,
sweepstakes, giveaways, brand ads, recipes and more.

Many opportunities occur throughout the year
for brand exposure through the PR campaign

Your Beneﬁts Throughout all of NFRA’s active, media outreach activities, both traditional and
growing Easy Home Meals social media online. These include our Cool Food Panel of
platforms - your brand and influencers who share messaging,
messaging will receive prominent ”| ‘ meal solutions and sponsoring
exposure. Launched in 2022, our TikTok | frozen food brand products. Emailed to our consumer list of close to
now has over 54,800 followers; and our home 1 Platinum sponsors are given 100,000, the New Products quarterly
total net audience for all social channels \ meCIIS primary consideration in media newsletter showcases an unlimited number
exceeds half a million consumers! ' outreach efforts. of your newest product innovations.
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PR Inttiatives _ :
Media Outreach Content Development Membership
"m  Secure Positive Coverage  Educate & Inform Engagement
"* : :
—— Pique media interest and generate positive Educate consumers by developing content like Br ’ ng Added ’—’ fe
’ o~ news stories about frozen foods that reach infographics, videos, meal ; to Campalgn
- large audiences. We utilize multimedia news planning tools, etc., around 3
releases, and virtual media tours to support key pulse points on the Qe tilioa CPOkNext: Showcase member stques and.
and reiterate campaign messages. benefits of frozen foods. provide resources and information for

member companies to leverage Real
Food. Frozen. and amplify marketing
efforts. Collaborate to create engaging
and shareable content that highlights
frozen foods as meeting the needs of
today’s consumers.

- home Recipes, Videos

Your Benefits

Platinum, Gold and Silver
sponsor logos will be
featured in NFRA’s consumer
newsletter, and will link back to your
website. The newsletter supports
annual promotions and the PR
campaign messaging, and shares
recipes, tips, sweepstakes and more
with tens of thousands of subscribers.

easyhomemeals

Tap into NFRA’s growing consumer

audience by sharing your branded recipes

and photos on our Easy Home Meals database
of over 1,500 recipes. All recipes will link back
to your brand’s website. Platinum and Gold
Sponsors can leverage a complimentary ad

on the Easy Home Meals homepage.
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NFRA Association Website

Complimentary Meeting Rooms New Products Newsletter
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Products in this newsletter are featured as a Contentto Shere
benefit of sponsoring NFRA’s Real Food. Frozen
or Dairy...and Beyond consumer PR Campaigns.

Fecent Cantent

Taste of Excellence

Frozen

Armanine Prepared Meals

Ciassic ltalian reci e never easier. Just thaw, heat, and

Frash ingredients, anfully prepared maks for authenti, slknatural istorante style mels for lunch

innes. Th neals are convenient, but taste like conv ce food. Enfrees inciude
Spaghett with Meatballs & Marinara, Cheese Ravioli with Spicy Marinara. Fettuccini
Alfredo with Chicken, Cavatappi with Pesta & Mozzarella, and our Corksorew Lasagna
Bowl. Far more information, contact Zach Rice, Director of Foodservice West and Retsil
East, at zrice@armanincfoods.com or (303) 3410231

Brand Recognition

Prtions and psckmging thet don'tlesve smything to waste,
Earfecty pertianed masls o ngradiens:
i~ it bezn s ntursl

i momart they e rariestad

How to Engage with the Campaign
R campaigns by-
Berryfields Almond Butter & Grape Sandwiches
BerryFields Sandwiches, brought 1
tucked into 3 lunch bag. These ot for parents w

want to trust the snacks geing ! Vi value th highest
quality ingredien =3 o = rawiberry,
Wixed Bary, 2nd Grape. For more information, contact Austin Kelly at austin@wypie.com or
(502) 873-7437.
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Additional Elements e TR WO

Retail Dietitians (RDs) Safety
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Frozen Foods to the Rescue

Frozen Foods = Good Investment

Recipes

Educational outreaCh — — Don't Throw Food & Money Away

Most Popular/What's Trending
<

LessonPlans  DigialResources  EucalorResources  YMIBog  AboulYMIJointhe YMI Educator Network  Contact kI
wwwwww

Brand Exposure Report

NFRA will track your
brand and provide you
with a year-end report
summarizing your
brand exposure as a
result of the Real Food.

Frozen. campaign.
YOUNG MINDS INSPIRED
E X

Lesson Plans

Check Out What’s Chilling!
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Results: Effectively Reaching Our Target Audiences

The campaign has been successful during 2023 in increasing
awareness of frozen foods’ diverse and unique story of real

ingredients and fresh flavors, as well as the industry’s innovative E 6 1 ' 6 ; B '2 5 6

efforts to meet modern-day consumers’ everyday needs. NFRA has: 2023 Campaign Impressions
(January-September)

 Shared compelling content to connect with consumers on
digital and social platforms.

&
TN [ Y
* Driven positive national media coverage with relevant frozen i ?wdj o
food messaging. e C L

* |Inspired and educated audiences through media partnerships
and promotions.

 Grown social media audience and engagement.

REAL EXPLORATION FLAVORFUL VALUE
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The Real Food. Frozen. PR campaign is making a REAL difference! This
all-industry campaign effort is successfully reaching millions of consumers
with targeted frozen food messaging:

 Transforming the frozen food conversation
« Changing consumer perceptions

 Driving more shoppers to the frozen food aisles

Take this Successful Campaign to the Next Level

We are asking for your support. NFRA has invested significant funds into
this Frozen Food PR Campaign, but the ultimate long-term success depends
on the continued voluntary funding from industry contributors. Commit your
support by completing the form and returning it to Pat@nfraweb.org.

Join us!

e Join us and invest in this

important all-industry PR
campaign.

Enjoy the benefits, utilize
the tools and participate in
exciting media activations.

There has never been

a more exciting and
opportune time to connect
with consumers as they
embrace the benefits of
frozen foods!



